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Citi’s mission is to serve as a 
trusted partner to our clients by 
responsibly providing financial 
services that enable growth and 
economic progress. We have 
more than 200 years of 
experience helping our clients 
meet the world’s toughest 
challenges and embrace its 
greatest opportunities.

Our partnership with Mexico 
City spans more than 130 years, 
and Citibanamex will continue to 
support progress in this vibrant 
city for many years to come.



Today, more than half of the 
world’s population resides in 
cities. By 2050, it will be 70%.
By that time, the top cities will not only house 
most of the world’s people, but will also 
generate the majority of its economic growth 
and wealth. Driven by the three major secular 
trends of globalization, urbanization and 
digitization, city residents and businesses will 
gain greater access to opportunities than ever 
before. As the world becomes more connected, 
cities need a partner with both a global scale 
and an understanding of local nuances.

Our world  
is changing

Citi is uniquely positioned to help enable 
progress for our global clients

In a word, Citi is global. Our more than 200,000 
employees operate in a network of 1,000 cities 
and 160 countries and jurisdictions worldwide.

We are proud to partner with our clients and 
the communities in which we serve and are 
dedicated to driving progress on both a local 
and global scale.



2017
Citi was awarded Euromoney’s 
inaugural award for “World’s 
Best Bank for Financial 
Inclusion,” which showcased our 
collaborative work in Mexico.

Citibanamex launched the  
1x1 Program to help those 
affected by the recent 
earthquakes. Through this 
program, Citibanamex will 
contribute 1 peso for every  
peso donated to help rebuild 
damaged communities.

1884
Banco Nacional de Mexico 
(Banamex) was formed through 
the merger of two banks — the 
Banco Nacional Mexicano and 
the Banco Mercantil Mexicano.

Our partnership with Mexico City spans  
more than 130 years

1982 – 1990
After the President of Mexico 
announced the nationalization 
of banks, Banamex served as 
the national credit society until 
its re-privatization in 1991.

2012
Began construction of the new 
Queretaro data center, a key 
system for various Banamex 
transactions which connects 
with Citi’s platforms around 
the world. 

1929
Banamex launched the first 
savings account in Mexico.

1951
Banamex established the 
Annual Economics Award which 
recognizes research related to 
the analysis and solution of 
economic problems in Mexico.

1968 
Banamex, in affiliation  
with Interbank, launched 
Bancomático, the first credit 
card in Mexico.

1977
Banamex was constituted  
as a multiple banking 
institution through the union  
of Financiera Banamex, 
Financiadora de Ventas 
Banamex and Hipotecaria 
Banamex.

2001
Citigroup Inc. purchased 
Banamex for US$12.5 billion in 
the largest emerging market 
financial services transaction 
at the time.

2006 
Citi launched Global 
Community Day, an annual 
volunteer event spanning more 
than 90 countries. In Mexico 
City, more than 11,900 Citi 
colleagues, alumni, clients, 
family and friends have 
contributed 71,000+ hours  
of service since 2012.

2014
Citi announced a four-year 
US$1.5 billion investment 
program in Mexico with direct 
investments in technology and 
infrastructure, including two 
new operating centers in Toluca 
and Mexico City.

2015
Citi successfully closed on a 
US$3 billion 5-year Revolving 
Credit Facility to finance the 
construction of the New Mexico 
City International Airport 
(“NAICM”), presenting a 
long-term solution to satisfy 
Mexico City’s transportation 
needs for the next 50 years.

2016
Banamex was renamed 
Citibanamex, reflecting how it 
offers the best of Mexico and 
the world.

Citi announced a US$1 billion 
investment in Citibanamex 
focusing on digital banking, 
technology platforms, branches 
and ATMs, reaffirming Citi’s 
commitment to Mexico.

1998
Banamex launched “Bancanet,” 
the first internet banking 
system in Mexico, positioning 
itself as the benchmark  
for digital products in the 
Mexican market.



Proud member 
of the Mexico City 
community

Our reach

20,000+
Citibanamex employees

5.6 million+
consumer and business accounts

Data based on 2016 numbers

Citibanamex, in a joint-venture with mobile network operator América Móvil 
and convenience store chain OXXO, introduced a simplified digital bank 
account called Transfer that helps Mexicans access funds through their 
phone or debit card. More than 6 million people have already opened a 
Transfer account, 85% of whom did not have a bank account previously. 

3.7 million+
Transfer accounts opened in Mexico City



Citibanamex Compromiso Social has invested

MXN$230 million+
to help Mexico City’s community and environment since 2007, 
benefiting more than 4.8 million people

24,000+
total volunteer hours by 5,900+ Citibanamex colleagues, alumni, 
family and friends in 2016

Our commitment to Mexico City’s communities

Fomento Social Citibanamex’s Social 
Entrepreneurship Program promotes 
and supports projects, organizations 
and social enterprises that address 
social and environmental issues through 
entrepreneurship models that generate 
innovative solutions while improving the  
quality of life of Mexico’s population.

Our commitment to social entrepreneurship

At a national level, the program has invested 
more than 20 million pesos to promote innovation 
and entrepreneurship, supporting 103 social 
enterprises to date. Collectively, these enterprises 
have generated 11,000 permanent and nearly 
12,000 temporary jobs in Mexico, benefiting more 
than 450,000 Mexicans. 23% of the companies in 
the portfolio were founded or are led by women.

Of the 103 social enterprises, there are nine 
initiatives that work to provide access to clean 
water and sanitation, ten initiatives to provide 
access to affordable and non-polluting energy, 
and 22 initiatives to help build sustainable cities 
and responsible consumption. As a result, 1,820 
Mexican families have access to affordable and 
non-polluting energy, more than 75,000 children 
have access to drinking water in rural and urban 
areas, and 124,000 people have received training 
in responsible consumption and recycling.

In addition, through our work with four initiatives 
of Inclusive Entrepreneurship and Capacity 
Development, Fomento Social Citibanamex 
has provided knowledge and tools to more 
than 41,000 entrepreneurs to help increase 
productivity and reduce inequalities.

Data based on 2016 numbers

33
entrepreneurs supported  
in Mexico City

MXN$8.5 million
invested in entrepreneurs 
and programs in Mexico City



Citibanamex, on behalf of Mexico’s 
Development Bank (NAFIN), successfully 
priced the country’s first Social Bond. This 
was a five-year MXN$4,000 million bond 
issued in pesos into the Mexican debt market, 
which received over MXN$13,000 million in 
investor demand.

Social Bonds, or “Social Impact 
Bonds” as they are sometimes 
known, are innovative financing 
mechanisms that enable investment 
in companies or projects focused on 
delivering specific social outcomes.

The new Social Bond will be used to 
finance a range of important 
projects in Mexico City and across 
Mexico, from job creation through 
small enterprise development to 
investment in energy efficiency that 
will reduce utility costs for 
low-income households. Other 
projects that will receive financing 

focus heavily on strategies to 
expand access to affordable 
financial products and services.  
For instance, one of the stated 
social objectives is to expand  
access to responsible credit to 
young entrepreneurs who are either 
opening a business or looking to 
grow their current business.

This latest bond represents a 
major milestone for Mexico, which 
has made financial inclusion a key 
priority as part of its economic 
growth strategy.

Supporting inclusive 
economic growth  
in Mexico



For individuals, progress may mean:

•  Personalized investment advice to help 
individuals and families plan for the future

•  Customized guidance that makes planning  
for a first child easier

For institutions, progress may mean:

•  Local insight to break into new markets in 
differentiating ways

•  Deep expertise around the world to help 
manage complexity and emerging challenges

For communities, progress may mean:

•  Collaboration with local leaders and 
community organizations to enable progress 
on local policy priorities

•  A global foundation that supports economic 
progress for individuals and communities

No matter their unique needs and goals, we are 
committed to serving our clients – institutions 
in Mexico City and throughout the world – on 
their path from ambition to achievement, while 
improving the communities in which we all live 
and operate.

How our clients 
and community 
stakeholders 
define progress



Our Global Consumer Bank serves 100 million 
clients in 19 countries, with a strategic focus on 
cities and segments in which the bank’s unique 
global network, brand and capabilities provide 
a competitive advantage. We serve clients 
through industry-leading products and services, 
next-generation retail formats and world-class 
digital channels to deliver a simple, secure and 
seamless experience.

Our Institutional Clients Group builds enduring 
relationships with clients by providing a full suite 
of strategic advisory and financing products to 
multinational and local corporations, financial 
and public sector institutions, governments, 
privately held businesses, law firms and many 
of the world’s most successful and influential 
individuals and families in more than 160 countries 
and jurisdictions.

Our work stretches across 
the world to reach individuals, 
institutions and communities 
and provide them with 
solutions powered by Citi’s 
global set of capabilities.



We look forward to  
continuing our partnership 
with the people and 
institutions of Mexico City  
to enable progress and  
to create greater 
opportunities with the  
city and the region.

For more information, please visit  
www.citigroup.com/citi/citiforcities
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