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MESSAGE FROM THE NEW YORK LEADERSHIP COUNCIL 

 
As part of Citiôs commitment to making communities better, we are pleased to 
provide these highlights of our efforts to address important issues in New York.  
Building on our companyôs nearly 200 years of service and leadership, we work 
hard to identify and respond where we can to our neighborsô needs and 
concerns.  Our community work in the U.S. benefits primarily low- and 
moderate-income (LMI) individuals and families. 

Citi Global Community Relations works in close coordination with the Citi 
Foundation and with businesses across the franchise.  Through partnerships 
with local, non-profit organizations, Citi continues to focus on areas that enable 
us to leverage the strength of our companyôs financial services expertise, global 
network and local presence in communities all over the world.  We promote: 

 the preservation and revitalization of neighborhoods, including extensive 
efforts to mitigate the risk of foreclosure 

 financial education and asset building for individuals, families and 
entrepreneurs 

 microfinance, microentrepreneurship and small business 

 educational achievement and college access 

 responsible environmental stewardship 

We encourage and benefit from strong employee volunteerism, and engage in 
ongoing dialogue with our non-profit partners, advocates and policymakers, to 
understand our communitiesô needs and concerns.  Our Community Relations 
team brings tremendous experience, expertise and enthusiasm to bear on 
issues of importance to the communities of New York.  We are grateful for your 
support and look forward to continuing our tradition of service.  

Sincerely, 

  
Peter Knitzer Karen Lutz 

 

Peter Knitzer 

Group Executive Vice President, 
Consumer & Small Business 

Segments, Citibank 

Chair, New York State 
Leadership Council 

 

Karen Lutz 

Division Director, Citibank 

Vice Chair, New York State 
Leadership Council 
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PROFILE 

 
Citi has approximately 27,950 employees and more than 353 branches and/or offices in New York, 

with its largest presence in New York City, Long Island and Westchester. 

  

Citi Businesses in New York as of June 2009 

Citibank CitiFinancial CitiMortgage Citi Alternative Investments 

Citi Cards Citi Investment Research Citi Private Bank Institutional Clients Group 

Primerica The Student Loan Corporation Women & Co.  
 

 

In New York in 2008, Citi business contributions to eligible 

organizations were approximately $2,353,160 and Citi Foundation 

grants to non-profit organizations totaled $11,186,442.   

AWARDS AND RECOGNITION 

100% Corporate Equality Index 
Human Rights Campaign (5th time on 
the list) 

100 Best Companies for Working 
Mothers 
Working Mother magazine (18th year 
on the list) 

2008 Best Companies for 
Multicultural Women 
Working Mother magazine 

Top 50 Companies for Diversity 
DiversityInc magazine (5th year on the 
list) 

2008 Diversity Elite 60 
Hispanic Business magazine 

Top 50 Companies for Diverse 
Managers to Work  
DiversityMBA magazine 

Top 50 Corporations for Supplier 
Diversity  
Hispanic Enterprise magazine 

Top 50 List of ñWhere Women Want 
to Workò, LATINA Style 50 
LATINA Style magazine (Named to the 
list every year since the list began in 
1998) 

Top U.S. Bank 
Ceres Report on Corporate 
Governance and Climate Change 

2008 Affordable Housing Lender of 
the Year 
Affordable Housing Finance magazine 

 

COMMUNITY RELATIONS TEAM 

Community Relations Director for New York 

Eileen A. Auld 1 Court Square 
Long Island City, New York, 11120 

 
(718) 248-1124 
eileen.auld@citi.com 

Community Relations Contacts 

Brooklyn, Bronx, Staten Island, 
Westchester and Upstate 

Edward Odom edward.odom@citi.com 

Manhattan and Queens 
 

Rei Perez rei.perez@citi.com 

Long Island, Queens South Pat Edwards pat.edwards@citi.com 

Public Affairs 

Luis Rosero (212) 559-2455 
roserol@citi.com 

 

 

mailto:eileen.auld@citi.com
mailto:edward.odom@citi.com
mailto:rei.perez@citi.com
mailto:pat.edwards@citi.com
mailto:roserol@citi.com
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 MAKING COMMUNITIES BETTER 

 
Citi is actively engaged in lending, investing and providing services to make communities better in  

New York.  Our tremendous network of employees and resources enables us to make a real, positive 

difference in peopleôs lives. Citi works strategically with international, national, and local non-profit 

organizations to develop innovative solutions to meet the needs of underserved people. 

 

 

HOMEOWNERSHIP PRESERVATION 
In response to the housing and mortgage crisis, Citi is diligently working 
with leaders in industry, government and communities to develop 
innovative programs and solutions to help homeowners in distress keep 
their homes.  Citi is an active member of HOPE Now, a cooperative effort 
among counselors, investors and lenders to maximize outreach efforts to 
homeowners in distress.  Citi also is a national sponsor of the 
NeighborWorks Center for Foreclosure Solutions, through which we are 
able to greatly magnify our outreach to at-risk borrowers and first-time 
homeowners. 

Citi established its Office of Homeownership 

Preservation (OHP) in 2007, as the 

foreclosure crisis began to emerge.  OHP, a 

unique partnership between Citi Global Community Relations and our Loss Mitigation 

team, coordinates aggressive outreach to distressed borrowers; supports the training 

of homeownership professionals in neighborhoods around the U.S.; and provides 

guidance to Citi businesses involved in the development of work-out solutions for 

distressed borrowers.   

Citiôs record of compliance with the CRA 

is assessed by government regulatory 

agencies, which rate our performance. 

Citi has received the highest possible 

rating ð ñoutstandingò ð for each of our 

five banks. 

BANK RATING 

Citibank, N.A. Outstanding 

Citibank (Banamex USA) Outstanding 

Citicorp Trust Bank, fsb Outstanding 

Citibank (South Dakota), N.A. Outstanding 

Department Stores National Bank Outstanding 

 

TARP 

ñThe United States Government has made a 
significant investment in major financial 
institutions, including Citi, under the 

Troubled Asset Relief Program (TARP). Citi 
understands that TARP is about helping the 
American people, and supporting U.S. 
businesses and our communities. Our 

responsibility is to put these funds to work 
quickly, prudently, and transparently to 
increase available lending and liquidity.   

ñThe Government, on behalf of American 

taxpayers, has invested in Citi. We have an 
obligation to repay that confidence.  We will 
continue to work in partnership with the 
Government to help put the economy back 

on track.ò 

- Vikram Pandit, CEO, Citi 
Excerpted from Citiôs TARP Progress Report for 
Fourth Quarter 2008 (2/3/09)  Full report: 
http://www.citigroup.com/citi/press/2009/090203a.htm 

Citi also continues to focus on supporting 
the U.S. housing market.  Since the start of 
the housing crisis in 2007, Citi has worked 

successfully with approximately 520,000 
homeowners to avoid potential foreclosure 
on combined mortgages totaling more than 
$50 billion.  In the first quarter of 2009, loss 

mitigation solutions for Citiôs U.S. mortgage 
lending businesses outnumbered 
foreclosures completed by a ratio of more 
than ten to one. 

Commitment to Community Reinvestment 

Citi, through its banking subsidiaries, has made a significant commitment to 

meeting both the letter and the spirit of the Community Reinvestment Act (CRA). 

The CRA was enacted in 1977 to ensure that banks help to meet the credit 

needs of their entire communities, including low- and moderate-income 

neighborhoods.  Banks provide access to the financial services that permit 

individuals and families to build assets and that enable the kinds of sustainable, 

constructive changes ð including stable homeownership and the development 

of small businesses ð that revitalize communities.  

Citiôs commitment to ensuring access to financial products and services for low- 

and moderate-income families and communities involves long-standing 

partnerships with key community groups and institutions. Our approach involves 

providing financial products and services as well as opportunities to use those 

products wisely. Our subject matter experts maintain knowledge of the 

communities we serve, which enhances our ability to tailor our products and 

services to the needs of those communities. Citiôs community development 

offerings are provided to families, small businesses, communities and the 

nonprofit groups and other institutions that serve them. 

Contact OHP: ohp@citi.com 

OHP website: www.mortgagehelp.citi.com 

http://www.citigroup.com/citi/press/2009/090203a.htm
mailto:ohp@citi.com
http://www.mortgagehelp.citi.com/
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In 2008, the OHP Team 

attended 106 events in 72 

cities ð where team 

members met with close to 

4,000 families ð and 

worked with 18,240 

borrowers to find 

foreclosure solutions.  

Citi uses a variety of home 

retention work-out 

strategies toward creating a 

new affordable and 

sustainable solution for the 

borrower.  When it is not 

possible for the borrower to 

maintain their home, Citi 

works with the borrower to 

minimize further harm. 

 

 

25-City Tour 

In 2008, Citi and local, community-based housing counseling organizations co-
hosted workshops for counselors and borrowers in 25 U.S. cities.  This ñ25-City Tourò 
also featured a funding opportunity of $50,000, in each city, to one non-profit with the 
most aggressive and innovative foreclosure prevention outreach, counseling, and 
education program.  This effort cumulatively provided $1.25 million dollars of 
investment into communities for homeownership preservation in 2008.   

The Tour came to three New York cities in New York during the fall of 2008.  In each, 
the program included a training seminar for homeownership counselors ð more than 
60 counselors were trained overall ð and a workshop for borrowers in distress.  Citi 
partnered with Empire Justice Center and Pathstone Corporation (formerly known 
as Rural Opportunities, Inc.) in Rochester; the Long Island Housing Partnership 
(LIHP) in Hauppauge, on Long Island; and New York Cityôs Neighborhood Housing 
Services (NHS), in Brooklyn.   

LIHP and NHS were the recipients of the 25-City Tour $50,000 awards on Long 
Island and in New York City, respectively, and the Housing Council of the Monroe 
County Area, Inc. received the grant in Rochester. 

Long Island Housing Crisis Task Force 

The foreclosure crisis has affected many homeowners in Long Island, particularly 
those in the low-to-moderate income (LMI) category.  For instance, the 92 
foreclosure filings in Nassau County in April 2009 were more than double the 42 that 
took place in April of the preceding year.  Suffolk County experienced a 17% hike 
across the same period.   

In July 2008, Citi was instrumental in developing the Long Island Housing Crisis Task 
Force to help mitigate the effects of the crisis for distressed borrowers and 

 

 

 

 

 

 

 

 

 

 

 

 

Message from Congressman  
Gregory W. Meeks, in a March 26, 2009 
letter to CitiMortgage. 
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communities in Long Island.  The Task Force is comprised of nearly 20 local and 
state agencies as well as numerous key non-profit and businesses in Long Island.  
Its members collaborate to develop synergistic strategies to prevent foreclosures and 
help distressed borrowers.  They coordinate and use the appropriate resources of 
Nassau and Suffolk Counties and Long Islandôs non-profit housing counselors and 
legal services providers, among others, to help Long Island homeowners obtain 
appropriate services ð including post-purchase counseling, referral services, legal 
assistance, and loan remediation. 

In April 2009, more than 100 homeowners in distress joined Nassau County 
Executive Thomas R. Souzzi at a forum that he co-hosted with the LIHTCF, to 
identify resources to help Nassau County homeowners achieve sustainable 
mortgage and household affordability.  Each participating homeowner had an 
opportunity to speak with their lender and identify county resources for assistance. 

Citi is closely aligned with the Task Force and shares best practices based on its own 
homeownership preservation initiatives.  Citi also provided funding to print a brochure 
outlining the numerous government agencies and other organizations comprising the 
Task Force and the services they offer to help homeowners in distress. 
 

Communities of Faith 

As part of a Citi initiative to reach low-to-moderate-income (LMI) homebuyers and 
homeowners in distress through faith-based organizations, Citi sponsored the 
ñCommunities of Faith Homeownership Conferenceò in June, in partnership with 
Neighborhood Housing Services of Jamaica.  This day-long series of panel 
discussions and workshops was designed to help neighborhoods in the southeastern 
portion of Queens ð which has been particularly hard-hit in the homeownership 
crisis ð confront high foreclosure rates and predatory lending practices.  
Approximately 180 people attended the event, which also involved Freddie Mac, 
NeighborWorks, the Queens Federation of Churches, SONYMA and the U.S. 
Department of Housing and Urban Development.  Topics included the path to 
homeownership; foreclosure prevention and intervention; and avoiding predatory 
lending.  The keynote address was delivered by renowned gospel singer and pastor 
Shirley Caesar, who supports the national Communities of Faith Initiative and travels 
widely in the U.S. discussing efforts to provide safe and secure home ownership for 
all borrowers, particularly potential first-time home buyers in LMI communities.  
 

Homeownership Help for Hispanic New Yorkers 

The Hispanic Federation (HP) is a Citi partner that works with more than 90 Latino 
health and human services agencies to promote the social, political and economic 
well-being of the Latino community in the northeastern United States, particularly 
those who are most underprivileged and vulnerable.  In conjunction with the current 
foreclosure crisis, a growing number of concerned homeowners were calling the HF 
Hotline seeking immediate assistance.  To respond to the increased need, Citi 
partnered with HF to present a series of foreclosure prevention workshops and 
information fairs beginning in August 2008.  The first workshop, held at HPôs Las 
Americas Conference Center in Manhattan, targeted LMI, Latino homeowners in New 
York City who were or could become at risk of foreclosure. Neighborhood Housing 
Services of New York City also participated in the program, which was presented in 
English and Spanish.  Information on the resources and programs available to help 
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borrowers avoid foreclosure was presented to the 60 homeowners who attended.  In 
addition, a special module for prospective home buyers, on the fundamentals of 
responsible and sustainable homeownership, was presented by Amy Blackwood, 
CitiMortgage Vice President.  

Building Nonprofitsô Capacity:  
Training for Housing Counselors 

In June 2008, Citi sponsored a five-day training program for professional housing 
counselors, conducted by the Neighborhood Works Center for Homeownership 
Education and Counseling (NCHEC).  Seventeen individuals from 14 non-profit 
organizations that work with LMI populations participated in the program, which 
focused on improving skills for counselors working with first-time home-buyers in LMI 
areas.  Since the NCHECôs inception in 2007, Citiôs support has facilitated its training 
and certification of more than 500 homeownership counselors. Based on NCHEC 
estimates, each certified counselor helps 180 new clients a year in the communities 
he or she serves. 

The National Development Council (NDC) is another Citi partner that provides 
specialized training and technical assistance in economic and housing development 
finance to local non-profit organizations that serve LMI communities.  In September 
2008, Citi sponsored a five-day NDC affordable housing training program in New 
York.  Twenty-one people representing 13 organizations attended. 
 

COMMUNITY DEVELOPMENT AND AFFORDABLE HOUSING 

As one of the worldôs largest financial services companies, Citi and the Citi 
Foundation continue to provide capital with a long-term view of the interests of our 
clients and the communities in which we live and work. 

In 2008, Citi Community Capital provided financing up to $2.8 billion for affordable 
housing and community revitalization projects in locations around the country. 

Partners in Progress 

Through the Citi Foundationôs Partners in Progress (PIP) grant program, two New 
York organizations each received a $100,000 grant to address affordable housing 
issues.  The Long Island Housing Partnership (LIHP) will use its grant to partially 
fund an initiative in which dilapidated properties are acquired, rehabilitated and 
converted to affordable housing.  The program targets towns with significant 
concentrations of LMI populations, including Hempstead, Central Islip and Babylon.  
LIHP also participates alongside Citi on the Long Island Housing Crisis Task Force, 
which Citi helped form to develop homeownership preservation strategies and 
coordinate resources available to borrowers in distress. 

In Brooklyn, the Fifth Avenue Committee develops and manages affordable 
housing and provides other vital services in the Red Hook, Sunset Park, Gowanus 
and Lower Park Slope communities.  The organization will use its PIP grant to 
restore and revitalize Public Place, a 5.8-acre brownfield site along the Gowanus 
Canal, with 774 units of affordable housing, community and retail facilities, parking 
spaces and a public park.  The new development, to be called Gowanus Green, will 
be a LEED-certified neighborhood and is expected to become a national model for 
urban community development. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Continuing the Dialogue 

Citi continually engages in discussion with 
community leaders and advocates to 
understand current needs and concerns.  
This takes place through both informal, 
ongoing communication between our non-
profit partners and our Community 
Relations Officers in each state; and 
special events such as our continuing 
series of Citi Dialogues, which bring 
together advocates, policymakers and 
non-profit leaders to discuss the issues 
they are concerned about.   

In 2008, Citi Dialogues were held in 12 
states and brought together a total of 71 
partner organizations.  In New York, the 
leaders of a number of community 
advocacy organizations ð including 
Asian Americans for Equality, ACORN, 
Bridge Street Development Corporation, 
Pratt Area Council, Bridge Street 
Development Corporation and others ð 
joined Eric Eve, Citiôs Senior Vice 
President for Global Community 
Relations, for a Citi Dialogue in January.  
The event ð which was co-hosted by the 
Bedford Stuyvesant Restoration 
Corporation and held at its Brooklyn 
headquarters ð was the first of at least 
ten Citi Dialogues that will be held around 
the country in 2009. 

The participants discussed the challenges 
their communities are facing in the current 
economic downturn and offered 
suggestions and recommendations for 
ways to help mitigate the impact on 
affordable housing.  
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Faith-Based Economic Development 

In 2008, Citi sponsored the first Abundant Communities Together (ACT) Faith-
Based Conference, inaugurating this annual event designed to bring together clergy 
leaders interested in learning about harnessing the power of economic development 
initiatives to serve their communities.  ACT is a faith-based community development 
corporation that brings together church and community leaders, non-profit 
organizations, businesses and state and local agencies, to work together toward the 
economic revitalization of distressed communities.  At the event, which was entitled 
ñMission Focused, Faith-Based Development: Continuing the Dialogue,ò the nearly 
200 participants engaged in workshops and panels that focused on economic 
development and affordable housing in LMI areas.  Pat Edwards, Citiôs Community 
Relations Director for the southern portion of Queens and Long Island, moderated a 
panel on ñForeclosure Prevention and Intervention.ò 

AFFORDABLE HOUSING 

Affordable Housing for Low-Income Seniors 

Citi has partnered with the Hellenic American Neighborhood Action Counsel 
(HANAC) since 2002 to support the development of affordable housing for low-income 
senior citizens in the Astoria neighborhood of Queens.  For example, Citi provided the 
financing for the George T. Douris Tower Senior Housing development, a 184-unit 
affordable housing residence for very low income elderly residents of Astoria, which 
opened in Spring of 2009.  HANAC also has received a Citi Partners in Progress (PIP) 
grant for the development of an affordable housing facility for senior citizens.   

Help for First-Time Homeowners 

The Citi Foundation provided a grant to the Community Development Corporation 
of Long Island (CDCLI) to provide counseling services for first time homebuyers as 
well as for individuals and families that are in or close to foreclosure.  In 2008, Citi 
partnered with CDCLI and Freddie Mac to offer ñMi Prima Casa,ò a program of 
homeownership workshops for first-time home buyers.  The workshops were offered 
through a number of local churches and civic groups in low- and moderate-income 
communities in Nassau and Suffolk counties and held at CDCLIôs Freeport and 
Centereach offices.  A total of more than 90 people attended four sessions held 
during the year.  In addition, in November Citi and CDCLI hosted a post-purchase 
seminar for new homeowners, at Brentwood Public Library. 

In 2009, Citi volunteers taught a class on the basics of mortgage loans, which was 
held as part of CDCLIôs first-time homeownership program. 

Manhattan Homebuyersô Education Program 

Citi, along with Operation Hope, the Harlem Community Development Corporation 
and the Council of New York Cooperatives and Condominiums, sponsored a series 
of education seminars focusing on critical issues affecting first-time homeowners. Citi 
Community Relations and Citi Mortgage Lending provided financial support for the 
workshops, some of which were conducted by Citi employees.  The workshops, held 
over two months, included topics such as managing first-time home-ownership 
assets, reverse mortgages, challenges facing affordable co-ops and understanding 
credit. The series reached nearly 500 existing or potential homeowners in LMI areas 
throughout Manhattan. 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

Citi, in partnership with Harlem 
Congregations for Community 
Improvement (HCCI), has underwritten 

development funding for Ellington on 
The Park, which will provide 291 units 
of affordable housing for low- and 
moderate-income members of Harlemôs 
Bradhurst community.  Pictured below: 
the 133-unit Ellington Apartments, part 
of the overall project, funding for which 
was provided largely by Citi.   

 

Ellington on the Park is part of the New 
York City Department of Housing 
Preservation and Developmentôs (HPD) 
Cornerstone Development Program, 
which aims to develop empty lots 
owned by HPD. 
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FINANCIAL EDUCATION 

Knowledge is your Greatest Asset
SM 

In 2004, Citi businesses and the Citi Foundation made an unprecedented, 10-year, 
$200 million commitment to support and promote financial education programs 
around the world.  Citi established its Office of Financial Education to lead the effort.  
Through this initiative, Citi will touch the lives of millions of people by supporting 
financial education that will help them achieve their dreams.  Citi helps individuals, 
families, and entrepreneurs learn to manage money effectively, use credit wisely, and 
benefit from financial services to achieve their personal and business goals. 

Financial Literacy Workshops 

The New York Urban Leagueôs (NYUL) Financial Connections initiative, which has 
been funded by the Citi Foundation since 2004, offers knowledge, tools, and skills to 
New York City adults to help equip them to successfully manage their money.  The 
program offers a four-part certificate series entitled ñManaging Your Money Wisely,ò 
with individual workshops on basic banking; budgeting; saving and investing; and 
credit.  The courses include a focus on changing behavior ð for example, thinking 
beyond day-to-day expenditures to consider long-term financial goals.  Approximately 
90 individuals graduated from the complete series in the fall of 2008 and 25 more 
received their certificates in May of 2009.  Since November 2004, nearly 500 adults 
have graduated from the program. 

Citi employees serve as volunteer financial literacy facilitators for the series.  For 
instance, in September and October of 2008, 27 Citi volunteers taught basic money 
management skills to 137 participants, in five classes held in Manhattan, Brooklyn 
and the Bronx.  During February through June of 2009, 22 volunteers conducted 
classes in Manhattan, the Bronx, Staten Island and Westchester. 

Financial Education for the NAACP 

In October 2008, Citi conducted a financial education workshop at the NAACPôs 72nd 
Annual New York State Conference of Branches.  Shonna Jacobs, Citiôs National 
Training Director, presented ñOwnership Preservation, Foreclosure, Intervention and 
Preventionò to approximately 75 conference participants. 

Citi sponsored the overall event, which was entitled ñPower, Justice, Freedom, and 
Vote.ò  It was held in White Plains and attended by approximately 300 people 
representing more than 50 NAACP affiliate chapters throughout New York State. 

Get Smart about Credit 

Citi participated in National Get Smart about Credit Day in November 2008.  Citibank 
staff throughout New York City volunteered their time by visiting high schools to 
teach young people about the importance of using credit wisely and establishing, 
building, and sustaining a good credit rating over time.  In the Bronx, for example, 
Edward Odom, Citiôs Community Relations Director for the Bronx, Brooklyn, Staten 
Island, Westchester and Upstate, organized four volunteers from local branches to 
deliver workshops.  Citi partnered with South Bronx Overall Economic 
Development Corporation to reach 225 students and with the Leadership Institute 
High School for a session attended by 15 students.  In Manhattan, Rei Perez, Citiôs 
Community Relations Director for Manhattan and Queens, and Brian Dowery of 
Smith Barney conducted a workshop for nearly 75 students at University High 
School in the Lower East Side. 

 
 

FINANCIAL EDUCATION 
2008 DATA 

 Global U.S. 

Citi Foundation $22,408,980 $10,716,280 

Citi Businesses $5,504,623 $3,663,136 

Lives Touched 22,344,441 8,608,639 

Citi Volunteers 13,092 8,776 

 

 

 

 

 

 

 

 
Pictured below: Mr. Met of the New York 
Mets; Karen Lutz, Citibankôs New  York 
City Division Director; Laura Fisher, ABA 
Education Foundation; Aaron Heilman, 
New York Mets Pitcher; Eileen Auld, 
Citiôs New York State Director for 
Community Relations; and Barry Wides, 
Office of the Comptroller of the Currency. 

 

They participated in the national Teach 
Children to Save signature event in 2008.  
Mr. Heilman joined the Citi 
representatives on a visit to the William 
Hallett Elementary School in Queens 
(P.S. 76) to impart fundamental financial 
concepts to the youngsters there.  The 
children were taught about how interest 
makes money grow, how to budget, and 
how to distinguish needs from wants.   

Afterwards, Citi invited students and 
teachers to the Metsô stadium to watch a 
game. 
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Teach Children To Save 

In New York, Citi and Aaron Heilman of the New York Mets traveled to the William 
Hallett Elementary School in Queens (Public School 76) as part of the American 
Bankers Association Education Foundationôs 12

th
 annual Teach Children to Save 

Day. Volunteers used real-life scenarios and hands-on experiences to help young 
people understand how interest makes money grow, how to budget and how to 
distinguish needs from wants. 

Karen Lutz, Division Director for Citibank, and Barry Wides, Deputy Comptroller 
Community Affairs, Office of the Comptroller of the Currency, did a ñNeeds vs. 
Wantsò lesson with the classroom. 

ñItôs exciting to imagine the global banking industry uniting to Teach Children 
to Save and weôre grateful for Citiôs leadership and support.ò 

- Laura Fisher, director of the ABA Education Foundation 

ASSET BUILDING 

Citi provides underserved populations, including low- and moderate-income 
individuals, with education about, and access to, mainstream financial products and 
services to encourage them to accumulate, leverage, and preserve assets. 

Youth Empowerment in New York City 

It is not uncommon to have a childhood memory of oneôs mother or father teaching 
the value of saving and perhaps opening up a savings account allowance or holiday 
money could be deposited.  For many children in foster care, however, such lessons 
are not easy to come by. 

On October 6, 2008, 15 young adults in the foster care system were guests of Citi 
and the New York City Administration for Childrenôs Services (NYCACS) at the 
Citibank Financial Center in the heart of New Yorkôs financial district. The setting was 
appropriate as the children were there to make a first deposit into their very own 
Individual Development Accounts (IDA), as part of the Youth Financial Empowerment 
(YFE) initiative.  YFE, which was spearheaded by Eileen Auld, Citiôs Community 
Relations Director for New York State, and launched in 2007, is a public-private 
partnership that teaches essential financial literacy skills and also provides matching 
funds to contributions made by the young people. Participants, aged 16 to 21, save 
up to $1,000 and receive matching funds of up to $2,000 in public and private funds 
for their IDAs. The money must remain in the IDA until the youths leave foster care 
and can only be used to pay for education, job skills training or rent.  Twelve of the 
15 foster children who opened their new accounts on October 6 said they plan to use 
the money to secure housing, with the remainder planning to further their education 
or open their own business. 

The educational component of the YFE program addresses serious challenges faced 
by foster children when they ñage outò of foster care on their 21st birthday.  For 
example, more than half who leave the foster care program do not graduate from 
high school and more than 60% are unemployed six months after becoming 
independent.  In order to help, Citi developed a special financial education curriculum 
for this group.  Each of the 450 foster care children enrolled in YFE receives up to 20 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



   

 CITI IN NEW YORK IN YOUR COMMUNITY 
 

 
ñCitiò as used herein refers to Citigroup Inc. and its subsidiaries.  

© 2009 Citigroup Inc. 

Citi with Arc Design is a registered service mark of Citigroup Inc. 
www.citigroup.com 

Published August 3, 2009 

hours of financial education over an eight-to-ten-week period, taught by NYCACS 
staff members and volunteers from Citi and other YFE partners.  The classes cover 
budgeting, savings, opening a checking account, investing, and careers in financial 
services. Only after successfully completing the financial training are the young 
people are eligible to open their own IDA and transactional (such as savings and 
checking) accounts.  

Earned Income Tax Credit Assistance 

During the tax season, Citi once again partnered with the Association of 
Community Organization for Reform Now (ACORN) to provide free tax services to 
Low-to-Moderate Income (LMI), working families.  Citi helped to build awareness of 
the availability of the Earned Income Tax Credits (EITC) as well as the existence of 
Volunteer Income Tax Assistance (VITA) programs for LMI residents of New York.  
Through VITA, LMI individuals and families are provided with free tax preparation 
help.  Local Citibank employees served as volunteer staff at numerous VITA sites in 
Brooklyn, the Bronx and Long Island.  They provided education and information to 
underserved and under-banked LMI New Yorkers, many of whom were able to 
successfully acquire the EITC through this assistance. 

EDUCATION 

Citi and the Citi Foundation are committed to supporting education programs that 
prepare students for college and careers. 

Brotherhood/Sister Sol 

The Brotherhood/Sister Sol (BHSS) is a non-profit organization dedicated to helping low-
to-moderate-income (LMI) Black and Latino youth develop into empowered critical 
thinkers and community leaders, through services that support young peopleôs personal 
development and academic achievement throughout their secondary school careers.  

Citi Foundation grant funds support BHSSôs College Advisory Program, which 
exposes 9th through 12th graders to the collegiate experience and provides support 
for their successful entry into ð and achievement in ð higher education.  During 
their time in the program, participating students attend assorted college tours, where 
they are exposed to the array of college and university possibilities.  BHSS works 
with each student to develop a list of schools, provides intensive guidance, writes 
letters of recommendation and provides financial aid support.  

Citi Field Kids 

Citi hosted the second installment of its new Citi Field Kids program on May 13, 
2009, when the Mets played the Atlanta Braves at Citi Field. 

Citi Field Kids is an educational and motivational, community-based initiative for New 
York City school students, developed by Citi in cooperation with the Jackie 
Robinson Foundation, United Neighborhood Houses, and the Mets. The program 
was launched on April 15 in conjunction with Major League Baseballôs annual Jackie 
Robinson Day. 

The series of six in-season events seeks to positively impact middle- and high-school 
students through the nine values and ideals of Jackie Robinson, the legendary 
pioneer and great American trailblazer who broke baseballôs color barrier with the 
Brooklyn Dodgers in 1947. The ñnine valuesò he embodied, as articulated by his 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

Pictured below: Citibank Branch 
Manager Jeffrey Moss, who is a former 
Jackie Robinson Foundation Scholar, 
with middle- and high-school students 
from United Neighborhood Houses 
(UNH) federation of settlement houses 
and community centers, in the Jackie 
Robinson Rotunda at Citi Field, the new 
home of the New York Mets.  Citi hosted 
the second installment of its new Citi 
Field Kids program on May 13, 2009. 
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daughter and Foundation Vice Chair, Sharon Robinson ï courage, integrity, 
determination, persistence, citizenship, justice, commitment, teamwork, and 
excellence ï serve as a focal point of the Jackie Robinson Rotunda at Citi Field to 
advance and perpetuate Jackieôs humanitarian ideals. 

Each of the Citi Field Kids visits begins with a pre-game private tour of the Jackie 
Robinson Rotunda, led by a Jackie Robinson Foundation Scholar. Other guests 
during the six visits will include current or former Mets, front-office executives, 
broadcasters or a teammate of Jackie Robinson for a question-and-answer session 
rooted in mentoring and education. 

"We are thrilled to continue our Citi Field Kids community initiative," said Terri Dial, 
CEO of Consumer Banking North America and Global Head of Consumer Strategy, 
Citi. "The Citi Field Kids program is providing hundreds of children a once in a 
lifetime experience. We're grateful to the community leaders and the New York Mets 
who are providing enthusiastic support." 

ñThe Citi Field Kids program is one of many community initiatives that are an integral 
component of our partnership with Citi,ò said Dave Howard, Executive Vice President 
for Business Operations for the New York Mets. ñWe look forward to hosting ï in 
conjunction with Citi ï these middle- and high-school students at Citi Field to help 
provide a unique and profound learning experience.ò 

Participating in the program's inaugural season will be middle- and high-school 
students from the 36 nonprofit organizations that make up the United Neighborhood 
Houses (UNH) federation of settlement houses and community centers. For 90 
years, UNH and its nonprofit members have been improving the lives of New Yorkers 
in the five boroughs by providing social, educational, and recreational services for 
people of all ages. UNH works specifically with youth across New York City to 
advocate for important programs such as the Summer Youth Employment Program, 
while the 36 nonprofit members provide programs such as after-school and summer 
camp, arts workshops and education, leadership training and recreation of all types ï 
all designed to support them in becoming successful adults. 

MICROENTREPRENEURSHIP 

Microenterprise development has existed in the U.S. for decades, with the goal of 
providing small loans (usually less than $35,000) as well as business training and 
technical assistance to entrepreneurs.  It is the link to business ownership for the 
underserved and a way for communities to create jobs. 

Business Plan Competitions 

Developing a sound business plan is one of the most important steps for new 
entrepreneurs, and Citi supports efforts to promote this aspect of successful small 
business.  In 2008, the Citi Foundation sponsored two separate business plan 
competitions.  In Queens, a grant to the Queens Economic Development 
Cooperation (QEDC) supported the third annual Queens StartUP! Business Plan 
Competition at the Queens Economic Development Corporation.  This competition, 
which was launched in 2006 with Citi Foundation support, helps entrepreneurs 
strengthen their business knowledge and gain insights for starting and growing a 
business.  Approximately 400 people participated in the program as an educational 
opportunity, to acquire essential knowledge and skills.  Of those, approximately 50 
completed business plans ð all of which were high-quality, reflecting the programôs 

 

 

 
ñThe Citi Field Kids program is a 
wonderful opportunity for young 
people involved with UNH to learn 
of Jackieôs journey, the Jackie 
Robinson Foundation Scholars, 
and Mets personnel.  Our kids are 
tomorrowôs leaders, and it is 
wonderful that the Mets and Citi 
both are investing in their futures 
as part of a solid commitment to 
New York City.ò 

- Nancy Wackstein, Executive Director, 
United Neighborhood Houses 
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educational effectiveness ð and submitted them for judging in the competition.  The 
focus in 2008 was on sustainable businesses that will ñdevelop people, planet and 
profit.ò 

The Citi Foundation also funded the Brooklyn Public Libraryôs 2008 PowerUP! 
Business Plan Competition as well as related educational programming at the 
Business Library branch.  In addition to the competition, which offered a first prize of 
$15,000 for the best business plan, free educational programs were offered that 
covered business concepts, entrepreneurial ideas and best practices.  The 
thousands of people who participated in those programs included Brooklynôs small 
business owners, prospective entrepreneurs, students, job seekers, investors and 
employees. 

Helping Small Businesses Learn to Grow in Harlem 

More than 100 current and prospective small business owners in Harlem gathered to 
learn about starting, preserving and expanding their businesses at a Citi-sponsored 
workshop held in September 2008.  The event, presented in partnership with the 
Harlem Community Development Corporation, Accion USA, and city and state 
agencies, featured panelists from the U.S. Small Business Administration, the New 
York State Department of Economic Development, the New York City Department of 
Business Services and Citiôs Commercial Banking division.  The discussion covered 
the resources available to small businesses and illuminated best practices of 
particular utility during the economic downturn.  Representatives from Citi also were 
available to provide information about financial services and products supporting 
small businesses. 

Yonkers Business Week 

Citi, in partnership with the Office of Economic Development of the City of 
Yonkers, helped to sponsor the 10th annual Yonkers Business Week, entitled 
ñBuilding for the Future,ò in May 2008.  The event, which provided an opportunity for 
sharing best practices and strategies for expansion, showcased local businesses and 
promoted city programs available to people who want to start, expand or relocate 
businesses in Yonkers.  Citi also contributed expertise: Citi staff participated in a panel 
on ñWomen Achieving Success in Small Businessò and delivered the keynote address. 

ENVIRONMENT 

In May 2007, Citi announced an unprecedented 10-year, $50 billion initiative to 
combat global climate change.  As part of this commitment, Citi has set a goal to 
reduce its greenhouse gas emissions 10% by 2011 from a 2005 baseline.  Citi has 
also established various programs and initiatives to influence positive environmental 
change.  Citi was a lead developer of the Carbon Principles, announced in February 
2008.  The Carbon Principles prioritize energy efficiency and renewables and include 
a set of enhanced due diligence guidelines for advisors and lenders to electric power 
companies in the United States. 

Green Guide for Small Businesses 

On March 25, 2009, Citi and the Long Island City Business Development 
Corporation (LICBDC) launched the ñGreen Guide,ò a primer on eco-friendly 
practices for small businesses, written in straightforward, non-scientific language and 
available as a free download on LICBDCôs website (to conserve trees).  It provides 
step-by-step directions for businesses that want to cut their energy costs, become 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

Philip Amicone, Mayor of Yonkers, 
speaks to business leaders about 
growth in their community during 
Yonkers Business Week.  
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more efficient and lower their impact on the environment.  The 55-page document, 
which funded by a grant from the Citi Foundation, can also serve as a resource for 
property owners and apartment dwellers.  Major research for the document was 
conducted by a graduate student intern at LICBDC who was supported by Citiôs 
Community Scholar Intern Program. 

The Green Guide was introduced at a meeting for the small business members of 
LICBDC that was co-hosted by Citi and LICBDC.  The gathering also featured a 
discussion of the communityôs economic development agenda, with particular focus 
on innovative initiatives developed in response to the economic downturn. 

Citi in Long Island City is Green 

Citiôs 15-story building at Two Court Square in Long Island City, which opened 
officially in October 2007, achieved a Gold rating from the U.S. Green Building 
Council for implementing Leadership in Energy and Environmental Design (LEED) 
principles.  Two Court Square is made from 90% recycled steel and uses green wind 
energy to power its electrical load.  High-performance window glazing, energy-
efficient lighting controls, office occupancy sensors, and a storm-water recycling 
system that captures one million gallons of rainwater for use in its air conditioning 
system and all-site irrigation contribute to a building that avoids 768 tons of carbon 
dioxide emissions yearly. 

VOLUNTEERISM 
Volunteerism has long been a part of Citiôs culture and is actively encouraged and 
facilitated by the Citi Volunteers program.  Every day, Citi employees around the world 
contribute their time and talent to causes and organizations they care about.  Each year, 
many thousands of volunteer service hours are spent making a difference in our local 
communities through projects and activities with local non-profit organizations.   
Volunteer activities by Citi employees span a wide range and include building homes, 
delivering food, cleaning parks, revitalizing schools, teaching financial education, 
mentoring microentrepreneurs, as well as non-profit capacity-building and advisory 
council/board service. 

In New York, Citi employees volunteered more than 34,100 hours during 2008. 

Global Community Day  

On a single day every year, Global Community Day (GCD), employees join together 
in the nearly 100 countries where Citi works, to make a difference in their local 
communities.  In the three GCDs that have been held since the program was 
inaugurated in 2006, more than 150,000 employees, friends and families participated 
in thousands of volunteer projects in many hundreds of cities around the world. 

In New York, Citi volunteers participated in a variety of projects on GCD in November 
2008.  For instance, nearly 100 volunteers, including New York State Leadership 
Council Chair Peter Knitzer and National Community Relations Director Gina 
Doynow, helped beautify the Washington Heights Academy (P.S. 366).  The 
elementary school, which is in a low- and moderate-income (LMI) community in 
northern Manhattan, has been housed in a temporary structure while a new facility is 
under construction.  The event was led by NYCares, a professional volunteer-
coordination organization.  The volunteers created and repaired murals, painted 
interior and exterior walls and created a ñreading garden.ò  They were so inspired by 
their efforts that a large number asked to return to the school to complete unfinished 
work and to touch up painting work that was affected by the dayôs unfortunate rain.   

 

The ñGreen Guide,ò produced by LICBDC 
with support from the Citi Foundation, 
helps small businesses establish and 
maintain environmentally-friendly 
practices. 
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Another group of Citi employees, friends and family spent Global Community Day 
2008 helping to make improvements at The Door, a New York City organization that 
provides comprehensive youth development services.  The volunteers cleaned, 
organized and painted murals in classrooms and helped create a career and 
educational resource library by building bookcases and organizing books. 

Leadership Council Service Day 

Nearly 100 Citi volunteers, led by Citiôs New York 
Leadership Council Chair Peter Knitzer, converted a 
work day in May 2008 into the Citi New York 
Leadership Council Service Day.  In projects organized 
by Citiôs partner City Year, the volunteers landscaped 
the Two Coves Community Garden/Goodwill Park in 
the Astoria neighborhood of Queens and created an 
outdoor classroom for New York youth ð a priority 
project of New York Cityôs Department of Parks and 

Recreation. City Year provides opportunities for school-based service, leadership and 
community transformation for youth in 17 U.S. locations. 

Building Affordable Housing ð With Our Own Hands 

Through Citiôs ongoing partnership with Habitat for Humanity, many Citi volunteers 
participate in the construction of affordable housing in New York.  In 2008, more than 
150 volunteers worked on Habitat builds in New York throughout the year.  These 
included an historic build in Brooklynôs Ocean Hill-Brownsville neighborhood: Habitat 
for Humanityôs first large-scale affordable housing complex in New York.  Its three 4-
story buildings house a total of 41 low- and moderate-income New York families in 
need ð double the number of homes that Habitat typically produces in New York in 
an entire year ð and include 11 apartments on the ground floor designed to be 
accessible for persons with disabilities.  The construction used environmentally-
friendly materials and strived to meet strict LEED (Leadership in Energy and 
Environmental Design) standards.  The energy-efficient building methods enable the 
homeowners to save up to 30% on their energy bills.   

To date in 2009, Citi volunteers have participated in six builds in New York, with an 
average of 20 volunteers working at each one.  These included the construction of 
another large-scale affordable housing project, in the Longwood community of the 
Bronx ð the seven-story, 49,322 square foot Fox-Leggett Co-op Apartments.  This 
project is a first for Habitat nationally in that the organization is building affordable 
homes in collaboration with a for-profit housing developer.  Habitat will have 12 of the 

50 affordable housing units in the building; the 
interiors will be completed by Habitat volunteers 
and family partners.  The family partners, who 
will live in the units and have low-to-moderate 
income, will contribute between 300 and 600 
hours of work per adult to the construction.  After 
they move in, their monthly housing expenses 
will be no more than one-third of their income.   

The building will include a ground-floor 
community facility that will be leased to a non-
profit organization, a top-floor community room 
and rooftop recreation space.  

 

 

 
Citi volunteers helped sort food for 
distribution in the Bronx, with The 
Word of Life Food Pantry, on Global 

Community Day in 2008. 

In Brooklyn, more than 30 volunteers 
joined City Harvest on Global 

Community Day to help ready food for 
distribution in New York.   

 

"Thank you to all of the Citi employees 
who volunteered their time on Global 
Community Day in spite of the rain.  We 
were so impressed at the way everyone 
jumped in with their sleeves rolled up to 
get the job done.  By repacking large 
bins of produce into smaller bags for 
families, you helped City Harvest put 
over 12,000 pounds of fresh fruit and 
vegetables in the hands of hungry New 
Yorkers.  Citi also sponsored a food 
drive in branches across the five 
boroughs during the fall, 
raising nearly 8,500 pounds of 
nonperishable food for City Harvest to 
stock food pantry shelves.  At a time 
when increasing numbers of our 
neighbors began to turn to emergency 
feeding programs, Citi and City Harvest 
joined forces to provide food where it 
was needed most." 

- Erin J. Bennett, Associate Director for 
Corporate & Community Affairs, City 
Harvest, Inc. 

 
A rendering of the Fox-Leggett Co-op 
Apartments in the Bronx, a large-scale, 
affordable housing complex built with the 
participation of Habitat for Humanity 
volunteers. 
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 Presidentôs Volunteer Service Award 

In order to encourage and recognize outstanding volunteer service among Americans and inspire others to volunteer, the 
Presidentôs Council on Service and Civic Participation created the Presidentôs Volunteer Service Award (PVSA). Awards are 

given to individuals who have completed 100 or more hours of volunteer service. 

In 2008, 1,324 Citi employees qualified for the PVSA and served  
a total of 327,667 volunteer hours with non-profit organizations. 

Citi salutes our colleagues whose volunteer service  
to our communities is an inspiration to us all. 

2008 Citi Recipients in New York: 

Mohamed Abdel-Naby 

Craig Abelson 

Joseph Amodeo 

Denise Arbesu 

Constantine Arniotes 

Brenda Ashby 

David Aslanian 

George Athanassiou 

Julie Baker 

Martin Ball 

Brian Ballan 

Michelle Blatt 

Douglas Borden 

Richard Breen 

Stephen Brooks 

Robyn Burger 

Karen Burke 

Joseph Campanelli 

Roseann Carrara 

Robert Castilletti 

Evan Charkes 

Ida Chen 

I-Min Chen 

Valerie Chicvak 

David Chin 

Jalpesh Chokshi 

Precious Christie 

Erlene Cole 

Kayler Cookhorn 

Thomas Corvo 

Jacqueline Cucchiara 

William Curtiss 

Kerry Daly 

Susanne Desgaines 

Margaret Donovan 

James Dowd 

Carol Dubin 

Nipamanjari Dutta 

Jacqueline 
Etchemendy 

Carol Ferrara 

Robert Foodim 

Rosemary Francavilla 

Kevin Frank 

Tania Fraser 

Peter Gallagher 

Selvasundaram 
Ganesan 

Correne Gerbino 

Rajesh Gilda 

Steven Gilhooly 

Joyce Glencamp 

Theresa Guddahl 

Kathleen Hall 

David Hines 

Monica Holly 

Sean Hughes 

Jane Janeczek 

Chantel Johnson 

Manaklal Kabra 

Annie Kim 

Barbara Kobelt 

Eugene Lai 

Lisa Lang-Gross 

Susan Larocca 
Debaun 

Fred Lavins 

Carron Leon 

Chung-Yuan Liang 

Marie Claire Lim 
Moore 

Sloane Lisa 

Ida Liu 

Karen Louie 

Alexis Ludwig 

Michael Malaney 

Timothy Mannion 

Barbara Markoff 

Caroline Marmo 

Anna Mayfield 

John McDonald 

Daniel McElwee 

Judith McEvoy 

John McGinn 

Kathleen McTigue 

Theresa Medina 

Cathryn Melnyk 

Steven Mendelsohn 

Emily Millen 

Robert Miller 

Alexis Minasian 

Ska Ska Morales 

Erna Morgan 
McReynolds 

Michael Moss 

Sankari Mozumder 

Raymond Murphy 

Jarrett Nolan 

Alan Okada 

Samantha Olaya 

Mary O'Leary 

Anthony Paolano 

Mitchell 
Pietruszkiewicz 

Mark Rhodes 

Sarika Ricci 

Louise Rooney 

Jay Salmon 

Barbara Schwartz 

Robert Shalvoy 

Chung Sin 

Heather Smith 

Albert Stark 

Thomas Steiger 

Vonetta Sutton 

Paul Tekverk 

Bridget Thexton 

Steven Wallstedt 

Richard Warner 

Brian Watts 

Anna Wolf 

Mark Wrightington 

Alene Yarrow 

Jennifer Yu 

Jack Yuen 

Nancy Zhang 

Ronald Zimmerman 
 

 




